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Università degli studi di Cagliari

Facoltà di Scienze Economiche, Giuridiche e Politiche



Title: Impression Management and Data Visualization in Corporate Reporting
Field: Accounting (Financial Reporting)

Instructor: to be defined
Term: Second Semester 

CFU/ECTS: 1 CFU
Dates, Hours/ Room:  to be defined 

Prerequisites: Basic Financial Accounting knowledge required
Teaching goals: The seminar aims to explain the main features of impression management practices in corporate reporting (e.g. annual financial reports, integrated and sustainability reports, financial press releases) and to list the main impression management techniques, with a focus on visual formats.

Syllabus: 

Lecture 1 - Introduction & Theoretical Frameworks (2 hrs)
1. impression management definitions (in psychology, sociology and accounting)

2. the role and relevance of impression management in accounting

3. cognitive biases that lead to impression management

Lecture 2 – Main textual and visual impression management techniques (2 hrs)
1. Textual impression management techniques: an overview

2. Visual impression management techniques: an overview

Lecture 3 – Main methods to test visual impression management (2 hrs)

3. Manual methods to investigate visual impression management

4. Automated methods to investigate visual impression management

Type of teaching activity: Lecture with students’ involvement in short projects
Final assessment: Students are required to write an essay (2 pages) on a selected topic agreed with the teacher.
Further information: Slides will be available before the seminar. Contacts: simonearesu@unica.it
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